
A. et al. (Eds.): Tourism-The State 
of the Art: The Strathclyde Sympo- 
sium, Aldershot 1994, pp 500-509. 

[20] Schertler, W.: Tourism 2000 - An 
lnformation Business, in: Schertler, 
W.; Schmid, B.; Tjoa, A.; Werthner, 
H. (Eds.): lnformation and Commu- 
nications Technologies in Tourism, 
Wien 1994, pp 20-26. 

1211 Schmid, B.: Electronic Markets in 
Tourism, in: Schertler, W.; Schmid, 
B.; Tjoa, A.; Werthner, H. (Eds.): 
lnformation and Communications 
Technologies in Tourism, Vienna 
1 994, pp 1-8. 

[22] Sheldon, P.:Destination lnformation 
Systems, in: Annals of Tourism Re- 
search 20(1993)4, pp 633-649. 

[23] Sheldon, P.: lnformation Technolo- 
gy and Computer Systems, in: Witt, 
S.; Moutinho, L. (Eds.):Tourism Mar- 
keting and Management Handbook, 
2nd ed., London 1994, pp 126-130. 

[24] Stipanuk, D.:Tourism and Technol- 
ogy: Interactions and Implications, 
in: Tourism Management 14(1993)4, 
pp 267-278. 

[25] Sussmann, S.:Destination Manage- 
ment Systems: The Challenge of the 
1990s, in: Cooper, C.; Lockwood, A. 
(Eds.): Progress in Tourism, in: Rec- 
reation and Hospitali Management, 
Vo1.4, London 1992, pp 209-21 5. 

1261 Truitt, L.; Teye, V.; Fanis, M.: The 
Role of Computer Reservation Sys- 
tems: International Implications for 
the Tourism Industry, in: Tourism 
Management 12(1991)1, pp 21 -36. 

[27] Tunnard, C.; Haines, P.: Destination 
Marketing Systems: A New Role for 
Tourist Board Marketing in the Infor- 
mation Age, iq: ~ournal of Vacation 

. Marketing 1(1995)4, pp 393-399. 
[28] Vlitos-Rowe, /..Destination Databas- 

es and Management Systems, in: 
Travel and Tourism Analyst 511 992, 
pp 84-1 08. 

Acknowledgements 
The author would like to acknowledge 

Dr. C. Cooperand Dr. J. Fletcher, DOMS, 
. University of Surrey, for their invaluable 

contribution to this research. Financial 
support by the Surrey Research Group, 
ConTours Consultants, as well as field 
research sponsorships by the University 
of Surrey, the Greek National Tourism 
Organisation and the University of the 
Aegean are gratefully appreciated. 

Dr. Dimitrios Buhalis (buhalid8 
westminster. ac.uk) is Senior Lecturer in 
Tourism at the School of Urban Develop- 
ment and Planning, University of West- 
minster in London, UK. He is also a 
researcher/consultant with Surrey Re- 
search Group. 

Electronic Markets and Tourism 

Dear Readers, 

The third E ~ E R  conference in Inns- 
bruck (17 - 19 January) has shown us 
again just how important new information 
and communication technologies (ICTs) 
have become to the travel and tourism 
industry. This is because the industry 
lends itself to the adoption of new ICTs 
given its multi-organisational and trans- 
action, information and communication 
intensive environment. Thus, I recom- 
mend anyone with interest in this area to 
consult the two books (see below), in 
which this year's ENTER conference pa- 
pers and lectures have been published. 
The papers presented here further ex- 
pand on some of the issues raised during 
the conference with a particular focus on 
(emerging) electronic markets. Four of 
the papers discuss specific electronic 
market systems in Europe: Two papers 
investigate the TIM, SAM, MNET, MAT 
and SAMSON series of projects; one 
paper presents the Info Austria I Euro- 
START Austria project; and another pa- 
per outlines the Jerseylink project. 

The lnternet and its hypermedia sub- 
network, the World Wide Web (WWW), 
are especially fascinating information and 
communication media for travel and tour- 
ism products. In a recent study, 11 18 
travel and tourism companies worldwide 
were identified which were using the 
WWW (see Table), and this number is 
increasing almost daily. 

One of the papers published in this 
section specifically deals with the conse- 
quences, threats and opportunities creat- 
ed by the Internet. It also looks at the 
potential replacement of viewdata (vide- 
otex) as a booking and reservation tech- 

nology, which is an important current 
issue for the European travel and tourism 
industry. A topic sometimes overlooked 
is discussed in the leading article. Small 
and medium-sized companies are cen- 
tral to many sectors of the travel and 
tourism industry throughout the world; 
however, they are characterised by a 
relatively low adoption and diffusion of 
new ICTs. Since the use of new ICTs is 
likely to be a crucial factor in determining 
their survival in the long term, this paper 
therefore tackles important issues for 
these companies. As a ref ldon of the 
significance of electronic markets I elec- 
tronic commerce in the travel and tourism 
industry, it is intended to have a regular 
section on this subject in this journal. 
Papers are, therefore, invited for submis- 
sion, preferably to myself, or otherwise to 
the usual address listed in the 'Impres- 
sum'. I look forward to hearing from you. 

Sincerely 

Karsten Kdrcher . 

Guest-editor 
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